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IMB510 %3 #tl4] (Leadership in Organizations) 1.5:0:1.5(2)
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IMB511 Z2% Hdg A= (Global Strategic Management) 3:0:3(5)
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IMB520 wlAIE &2 (Marketing Management) 3:0:3(5)
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IMB529 o] ytulAY (China Marketing) 1.5:0:1.5(3)
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IMB531 ¥F3At&E#E (Supply Chain Management) 1.5:0:1.5(1.5)
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IMB540 7|73 43 Al3] (Business and Society) 3:0:3(5)
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IMB541 IT A9 (Management of Information Technologies) 3:0:3(5)
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IMB560 A%3A 2 £2 (Financial accounting and analysis) 3:0:3(5)
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(Financial Strategy and Valuation ) 3:0:3(5)
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IMB564 73973 A|%2] (Business Economics Analysis) 3:0:3(5)
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IMB578 33A&A g (Supply Chain Strategy) 1.5:0:1.5(1.5)
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IMB590 224 HZY2X Y EHI (Global Business Network) 1:6:3(3)
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IMB592 o]%3} Z9## (Cross Culural Management) 3:0:3(3)
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IMB593 W|Z=Yx Z g Algo]A (Business Presentation) 3:0:3(3)
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IMB605 H|ZY2A AFYAo)lA (Business Communication) 1.5:1:
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IMB607 229 719739 % ¥ (Global Management and Law) 1.5:0:1.5(3)
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IMB612 ZA &g AT (Organization Management Strategy) 1.5:0:1.5(2)
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IMB652 HA1H 97 AH"® (Innovation Management Consulting) 1:1:1.5(3)
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IMB675 IMBA AY9E4%=A(1) (Special Topics in Technology Management)

1:0:1(1.5)
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IMB676 IMBA H9E4=A(1.5) (Special Topics in Technology Management)
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IMB677 IMBA A9 ES$E=A(2) (Special Topics in Technology Management)
2:0:2(3)
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IMB678 IMBA 72 9E<=#(3) (Special Topics in Technology Management)
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IMB997 Capstone TZ2AE A (Capstone Project Study) 0:9:3
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